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8.3 UKNUNT3ANEY
wHUNIANYIvelanlundNgnsUITNITIINY ManansuTuUTe w.a. 2559 Tuusazniaseuesd
nsANwY Fiail

I 1 aran1sAnwrfu (First Semester)

HNUINIYI svauasdasedvn 80
(nouf-ujun-
AnwnalenuLeg)
Anwiald 24110159 | InnentunisadudInneaznisusuii 3 (3-0-6)
Psychology for Living and Adjustment
73110159 | inwedinuazguainissu 2 (2-0-4)
Life Skill and Adolescent Health
99910159 | Mw1dInNguNen1deans 3 (3-0-6)

English for Communication

AVUNU 27310159 | adlaenansilewiulaziaanfad miuging 3 (3-0-6)

Elementary Mathematics and Calculus for Business

27411159 | \A56gAARSYANTA 3 (3-0-6)

Microeconomics

27510159 | #i8nn15na1e 3 (3-0-6)
Principles of Marketing

AV FONLES XOOXXXX | AU WADNLES 3

5794 (Total) 20




Ui 1 arAn1sAnwIUate (Second Semester)
NUINIYN sWaLazTaTEIvn nenn
(noui)-uuR-
Anwfagnuiag)
Al 85111059 | Mssendsnmeiiienanmiin 2 (1-2-3)
Exercise for Quality of Life
88510059 miﬁmLLazmiLLﬁﬂigmL%qmsﬂsLﬁamia%’ﬂquﬁ’mnssu 2 (1-2-3)
Logical Thinking and Problem Solving for
Innovation
88510159 | Nviudsnunlviamelodd 3 (2-2-5)
Moving Forward in a Digital Society with ICT
N 27312159 | @0ngsng 3 (3-0-6)
Business Statistics
27410159 | n1sUnydn138u 3 (3-0-6)
Financial Accounting
27411259 | LATYANENTUNNIA 3 (3-0-6)
Macroeconomics
27412159 | NYUNE§NA 3 (3-0-6)
Business Law
594 (Total) 19




i 2 aensanendu (First Semester)

NUINIYN sWaLazTaTEIvn nenn
(noui)-uuR-
fnwaeauLeg)

Anwhly 42310359 | nsARNTEUUAUNTIATIERTgm 2 (2-0-4)
Systems Thinking and Problem Analysis
99910259 | NMW1INGUILAUNNINGAY 3 (3-0-6)
Collegiate English
IVWNU 27423159 | NMSIANSHAZOIANT 3 (3-0-6)
Management and Organization
27423259 | 938533UNNGINT 3 (3-0-6)
Business Ethics
27620159 | N15RUGSNA 3 (3-0-6)
Business Finance
27721359 | N199ANISNTANTUIIY 3 (3-0-6)
Operation Management
WUFOAET | %00000xXX | IV UADNLET 3
594 (Total) 20
I 2 mamsdnwivate (Second Semester)

NUINIYY sauazdeseivn wiena
(noui)-ugua-
fnwdeauLes)

Anwihly 99940959 | nwdufienisdeans 3 (3-0-6)
Chinese for Communication
YNU 27420259 | msUnyBdienisdnnis 3 (3-0-6)
Management Accounting
27422259 | N1901801N3 3 (3-0-6)
Taxation
27735259 | n1w184ngwEINa 3 (2-2-5)
Business English
FWUDNTIAU | x00000xxx | IUUDNTIAU 3 (3-0-6)
XO0OOXXX | A WDNUIAY 3 (3-0-6)
XOOOOXXX | AT WDNTIAY 3 (3-0-6)
594 (Total) 21




I 3 aenrsanedu (First Semester)

NUINIYN sWaLazTaTEIvn nenn
(noui)-uuR-
Anwfagnuiag)
Anwhly 99920159 miﬁuaummé’aﬂqmﬁamiﬁams 3 (3-0-6)
English Writing for Communication
WWONTIAU | 3000000 | AU UDNUIAU 3 (3-0-6)
X00OOXX | ABDNUIAY 3 (3-0-6)
X0O00XX | AV NBNUIAU 3 (3-0-6)
UDALADN | 3000000 | AVBNLEDA 3 (3-0-6)
XOXXXX | AUUDALEDN 3 (3-0-6)
594 (Total) 18
W 3 aensAneIUate (Second Semester)
2RI sWauazdesein waenn
(ngei-uuR-
AnwrdaanuLad)
Anwvialy 40240359 | naniesugnanaiesiunsnauideay 2 (2-0-4)
Sufficiency Economy and Social Development
139 VER! VD!
77037859 | nMsAdudInlulss AL g uNIuIus I 3 (3-0-6)
ASEAN Living through Culture
N 27434159 | nsdugusznouns 3 (3-0-6)
Entrepreneurship
wnentedu | 27439159 | mMswspuAunIoudmSuININAIUUTNTEING 1(0-2-1)
Preparation for Careers in Business Administration
XOOO0XXX | AP WBNVIAU 3 (3-0-6)
XXX | AP WDNTIAU 3 (3-0-6)
XOOO0XXX | AP WBNVIAY 3 (3-0-6)
UBAEDN | %00000xX | AV UDNLEDN 3 (3-0-6)
594 (Total) 18/ 19




nsaldanaanannafne

I 4 aran1sAnwrIdu (First Semester)

NUINIYY SRALAZYDINIY wuqeAn
(Nouf-ujun-
fAnwnfaenulas)
IeA@en | 27449459 | @ndafnw 6 (0-18-9)
Cooperative Education
594 (Total) 6
nsaltAnAanHnNUAUUTIITFINY
NUINIY SRARAZYDINIY wu2wAn
(noui)-uuR-
AnwnfienuLq)
PR 27745359 | AMM1INUEINTUARUINNINTFIUNIDINGY 3 (3-0-6)
English for Standardized Tests
wweniden | 27449259 | MFHNUMUUIIGTING 2 (0-6-3)
Practicum in Business Administration
000X | ATBNLEDN 3 (3-0-6)
594 (Total) 8




Ui 4 aensAneiUane (Second Semester)

nsaldanaanannafne

NUINIYY sauazdeseivn wulenn
(NQuf-ujun-
fAnwnfaenulas)
Anwrhily 40240459 | Ineraniientsianndsny 2 (2-0-4)
Volunteer Spirit for Social Development
YA 27745359 | AM98INuE NI UABUIANINTFIUNYIBING Y 3 (3-0-6)
English for Standardized Tests
27444259 | N13IANITIINAYNG 3 (3-0-6)
Strategic Management
FVUDNTIAU | 000000 | AV UDNTIAY 3 (3-0-6)
WWUDALEBN | X000xXXX | ITIDALGDN 3 (3-0-6)
XXOXXXX | AT NBNLEDN 3 (3-0-6)
594 (Total) 14
n3alidadantnsudiuuinisgsng
RUINIVN sauaziosedv WA
(NQuf-ujun-
fAnwnfienuLas)
Anwvily 40240459 | Inenanfienisiaudsny 2 (2-0-4)
Volunteer Spirit for Social Development
27444259 | N15IANITTINAYNG 3 (3-0-6)
Strategic Management
AVUONTIAU | x00000X | IVUBNUIAU 3 (3-0-6)
AWUDALEDN | X000xXXX | ITIDALGDN 3 (3-0-6)
XXOXXXX | AW UBALEDN 3 (3-0-6)
594 (Total) 11
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8.4 518799

1). vuandvdnenall laidesndn 30 wileda
1.1) ngudvineivensdesns bidesndn 12 wiqein Usznaudae

AMEBDINOUUIAU 9 hU28NA

99910159 mmé’aﬂqmﬁaﬂﬁ%ms 3 (3-0-6)
English for Communication

99910259 ANYIDINGWILAUUNINGAY 3 (3-0-6)
Collegiate English

99920159 miﬁuaummé’aﬂqmﬁamsﬁami 3 (3-0-6)

English Writing for Communication
nMwdue lideendt 3 wihein
ThaeanSeulidasndt 3 wiqeinain 5 578391 Aeraluil

99930559 NMYIBINUEIMTUNTUNEUBLALRAUTIENINIVINTG 3 (3-0-6)
English for Academic Presentation and Discussion

99930759  N199IUNWIBINGUALINEIMIARILaziNALULAE 3 (3-0-6)
English Reading for Science and Technology

99931259 TAIUTTIUD W UNIUNIDIN Y 3 (3-0-6)
ASEAN Cultures through the English Language

99940959 Mwduiionisieans 3 (3-0-6)
Chinese for Communication

99941259 Mwnusiienisdeans 3 (3-0-6)

Khmer for Communication

1.2) ngudvdndnualuazaan ndiavndinyswi lidesndt 4 wiein
TidenFeu lidesndt 4 wieinain 4 518991 Assalull

ngUIYIFIRUAIENS
41530359 I WNBAMNINTIN 2 (2-0-4)

Psychology for the Quality of Life

nguvIAIneAansivasinaans

73110159  YinweAinuazguainisu 2 (2-0-4)
Life Skill and Adolescent Health
83021759 NI ULALAILINADUNINELD 2 (2-0-4)

Marine Energy and Environment



11

85111059  N139ONMAINIELNBAMAINTIN

Exercise for Quality of Life

1.3) ngudvvinwedInnazanusuiavaudadeanuasdwinden lilaandn
ThdenFeu lidosndt 7 wiieinain 9 187391 Assalull

NENIYPINYWEAIENS

25010559  unueiueIsesTIY
Humans and Civilization

26510959  ayWEANERSITIYTNINT

Integrated Humanities

nguIvIdIANAENS
24110159 Invenlunsaniudiniazn1suiud
Psychology for Living and Adjustment
25710259  AswgAanslutinusyiniu
Economics of Everyday Life
40240359  widniATEgRaneLieaiuN SRR
Sufficiency Economy and Social Development
40240459 Inoraiionswaundsny
Volunteer Spirit for Social Development
77037859 nsaiutInluUsz AN LTI UKL TS T
ASEAN Living through Culture

nguIYINEIAERsIuAinAIEnS
30311159  wvirRssdlauang
Miracle of Molecules

30610659 mqwmﬂwmﬂmq%am‘wLLazmiaﬁw

Biodiversity and Conservation

1.4) ngudvudnnssuuazaufnadwassd lidesndt 4 wiaehn
Tideniseu lidesndt 4 wideAnan 5 5183v1 Aesaluil

naNIVINYBEAENS

26510359  wywdiuvinwenIsan
Man and Thinking Skills

42310359 N3AALTNIZUUAUNITIATIZRTYM
Systems Thinking and Problem Analysis

2 (1-2-3)

7 wUwnn

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

2 (2-0-4)

2 (2-0-4)

2 (2-0-4)

3 (3-0-6)

2 (2-0-4)

2 (2-0-4)

2 (2-0-4)

2 (2-0-4)
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nguIYINeAERsiuatinAEns

30110159

30210159

88510059

ANYULIRNTIUNIINEIAEnS

Contemporary Scientific Innovation

ALinAAYILlaN

Contemporary Mathematics
nsAnuaznsLidemidmssnadiontsadeuinnssy

Logical Thinking and Problem Solving for Innovation

1.5) ngudvmaluladansauma 3 wiqein

88510159  Amviudinuadvianislodi
Moving Forward in a Digital Society with ICT
2). RUINTVURNIY laitloenan 99
2.1) vy 51
27310159 edamanfidestusasunandadmiugsi
Elementary Mathematicsand Calculus for Business
27312159  @DiAgsng
Business Statistics
27410159 nsUYIN1TRUY
Financial Accounting
27411159 ATWEAIERSYaNIA
Microeconomics
27411259  \ASWEAIARSUNAIA
Macroeconomics
27412159 AWNNEEINT
Business Law
27420259 nstydiionisdanis
Management Accounting
27422259  MsAEOINT
Taxation
27423159 NTIANITLATDIANT
Management and Organization
27423259 3YTITUNNGINT
Business Ethic
27434159 msiluduszneuns
Entrepreneurship
27444259  nN15IANITTINALNG

Strategic Management

2 (2-0-4)

2 (2-0-4)

2 (1-2-3)

3 (2-2-5)

“uenn

“uenn

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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27510159 NANNITHAA 3 (3-0-6)
Principles of Marketing

27620159 N3RAUGIND 3 (3-0-6)
Business Finance

27721359 N15IANITNITANTUIU 3 (3-0-6)
Operation Management

27735259  AW9INGUEINT 3 (2-2-5)
Business English

27745359 AN YEMTUADUINUINTFIUNYDINGY 3 (3-0-6)

English for Standardized Tests

2.2) Jyuen lidosni 48 widefn
fandeadoniseunguivlanguiyvila lawn 1. ngu3xnn1snann uag 2. NguigINITREu

NEUAYINTTAANN
- Ay wanUsAy (NMNaNn) 31 wdawha

27439159 N3M3EUANUNTDUFMTUIVITNAIUUINNTTIND 1(0-2-1)
Preparation for Careers in Business Administration

27520259  weAnIINEUILAA 3 (3-0-6)
Consumer Behavior

27520359 NN5IANITATIEUAN 3 (3-0-6)
Brand Management

27520459 NSIANIINERATLAZIIAT 3 (3-0-6)
Product and Price Management

27532159 msﬁamﬁmimmmLLU‘UpJ'immi 3 (3-0-6)
Integrated Marketing Communication

27532259 N15IANITNITVIY 3 (3-0-6)
Sales Management

27532359 M1sIANTENANFUITUS 3 (3-0-6)
Customer Relationship Management

27532459 N1TIUNITANAN 3 (3-0-6)
Marketing Research

27532559 NAENTLAZNITIINHHUNITAAIN 3 (3-0-6)
Marketing Strategy and Planning

27549159 AUUINITNAN 3 (3-0-6)
Seminar in Marketing

27712159 nsdanisladadnduazleguniu 3 (3-0-6)

Logistics and Supply Chain Management
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- Jyneniden (Msnaa) Litdasndn 17 wieia
dnanunsadanisenivideniunguivn ldeendn 17 nilefnuavdadianiseulvianiag

i
= A a =2 1'% a a 1 Y = a
AN ﬂi‘i)’J‘lﬂﬂﬂiNﬂ\ﬂUﬁlWUUiﬂ1§§5ﬂ§] YUY UNTIYIYT

27449259 NFANUAIUUTINTTINA 2 (0-6-3)
Practicum in Business Administration

27449359  ¥URIERNATIAUUIINTGSAA 3 (3-0-6)
Selected Topics in Business Administration

27449459 avnafne 6 (0-18-9)
Cooperative Education

27530559 N159ANITYDININITINIIMUNE 3 (3-0-6)
Distribution Channel Management

27530659  N13IANITUTIAS N 3 (3-0-6)
Packaging Management

27532659 N1INAIARINDA 3 (3-0-6)
Digital Marketing

27532759 NN1IAN1IANSATURN 3 (3-0-6)
Retail Management

27532859  N1IWAAKEI0NY 3 (3-0-6)
Elderly Marketing

27532959 MsmaImnsvieaiien 3 (3-0-6)
Tourism Marketing

27533159 N1IRAINNITNYAT 3 (3-0-6)
Agricultural Marketing

27543259 N13RAIATENINNUTEINA 3 (3-0-6)

International Marketing

27543359 USLANTNINNINITAAIALAZNITIN 3 (3-0-6)
Marketing Effectiveness and Measurement

27543459 ﬂ?‘i‘WEJ’]ﬂﬁﬂ:!ﬂ’]isU']EJLLﬁ%ﬂ’JW@Jéf@\‘iﬂ'ﬁsUﬁNma’]ﬂ 3 (3-0-6)
Sales and Demand Forecasting

27543559 NIAANNUINIG 3 (3-0-6)

Service Marketing
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NAUIBVINITNY
- A1U09AY (N1518Y) 31 wdawha

27430359 nsdayddunans 3 (3-0-6)
Intermediate Accounting

27439159 NISHSENAMUNTOUEIMTUIVITNAIUUIMNITIND 1(0-2-1)
Preparation for Careers in Business Administration

27621159 AANANIINULAZATIANTNITNY 3 (3-0-6)
Financial Market and Instrument

27623159 mMsdanisaude 3 (3-0-6)
Credit Management

27623259 N5IANITNINNTRU 3 (3-0-6)
Financial Management

27632159 nankaruleuIgNITaImu 3 (3-0-6)
Principles and Policies of Investment

27633359 nmsAnwrrudululanianistu 3 (3-0-6)
Financial Feasibility Study

27633459 NN ULALNITAIUANNIINITEUY 3 (3-0-6)
Financial Planning and Controlling

27633559 NTAATIERTIBIUNIINTRU 3 (3-0-6)
Financial Report Analysis

27635159 N159ANITNITHUTENINUTENA 3 (3-0-6)
International Financial Management

27649159 AUUUINITRY 3 (3-0-6)
Seminar in Finance

- Ay nden (nMskw) lutdpenin 17 wuaein

=

Ainw1 ¥3a3¥N9EINUAIUYINII5INT BE1edaEnlesEI N

27449259  NSHANUAUUIMNTTIAA

Practicum in Business Administration
27449359  ¥YRIARNATINUUIIITEINA

Selected Topics in Business Administration
27449459  anfiafiny

Cooperative Education

aa = a a = Ia [ J 1 a 14 = =) a a
Uﬁiﬂﬁﬁlﬂima@ﬂLiEJU’J‘mLaE)ﬂEL‘LJﬂQlI’JSU'W VLlI‘LlE)EJﬂ'N 17 8N ARILABNLIEUIYIFNND
=

2 (0-6-3)

3 (3-0-6)

6 (0-18-9)
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27630259  MSRuUAIUYAAR 3 (3-0-6)
Personal Finance

27631259 nsdan1ssuAsIaTdLazanItunITRY 3 (3-0-6)
Commercial Bank and Financial Institution Management

27632259  MTIATIEUVANVSNEWAENITUTMINGUNANNI WA 3 (3-0-6)
Securities Analysis and Securities Portfolio Management

27632359 mwmmuuazmwmwﬁ 3 (3-0-6)
Equity and Fixed Income Securities

27633659  manmsusenuny 3 (3-0-6)
Principles of Insurance

27635259 ﬂamﬁaLW@%U%qﬂﬁl,ﬁamﬁmmimamsﬁu 3 (3-0-6)
Computer Application for Financial Management

27642459 N5INUYFUND 3 (3-0-6)
Investment Banking

27642559  auUENINITRY 3 (3-0-6)
Financial Derivatives

27643759 UELRCLPRHIE: RRRReTY 3 (3-0-6)

Financial Risk Management
27645359  NSRUAIMIUTINOFMTUNINE 3 (3-0-6)

Finance for Real Estate Business
3). NUINIVNADNLES 6 wUenA

denisewinlag Mileaeu Tuuvinerdeysm vieandugaudnuau annelunay
MeuanUseineegelos 6 wiledn
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ANB5UYSI8IU

LyunYAne Y 30 wqefn
1.1)  ngudviawninenisdeans ldesndn 12 wiein Usznaudoeg

AMEDINOEUUIAU 9 hU28NA

99910159 mmé’aﬂqmﬁamsﬁamﬁ 3 (3-0-6)

English for Communication

finwy s e 81 uasdeuntwdangs Tnewudwisaslasadiug
diglddoansludinusesiu

Skills in listening, speaking, reading, and writing English, with emphasis on
vocabulary and basic structure to achieve a practical command of the English language for

communication in daily life

99910259 AYIBINYITAVUNINGINY 3 (3-0-6)
Collegiate English
Vinwe s we 814 wazlew Insdudniwaglasiasieseaunans Anwinagnslunis
Bounmwdangulusefunmineds wagldnmudangulunisBouiuasiiuyuaiug
Intermediate skills in listening, speaking, reading, and writing English with
emphasis on the sustained expansion of vocabulary, the development of a higher
knowledge understanding of structure, and the strategies for English language learning to
achieve a more practical and greater command of the English language for communication

in college level

99920159 miL%ummé’aﬂqmﬁamiﬁ@mi 3 (3-0-6)
English Writing for Communication
nadsunmendnguitedeasiuTinusziuuarluaniulsznouns lngldisns
FouSesiivnga
English writing for daily-life and workplace communication using appropriate

patterns of organizations



18

nMwdu qlaidesndt 3 wiaein
Thdeniseulidasnit 3 wuleia 310 5 18731 fesalull

99930559 AMyBaNgudmsunsitauskaraiuTIenIvINIg 3 (3-0-6)
English for Academic Presentation and Discussion
vinwznwsangudmiumsyaiitethiaue wazefuse Tasldmdm du mada
LaZTIYIUITIN
English speaking skills for academic presentation and discussions with

emphasis on vocabulary, expressions, techniques, and etiquettes

99930759  N199IUNWIBINGUAUINEIFIERSHaZIALULAE 3 (3-0-6)
English Readingfor Science and Technology
wadianseuiazEuifdwianndeniseiusis anunanaiving

Ailenslgunsaimainenmans s1eau wazdedaRfide
Reading techniques and terminology from authentic technical reading

materials, academic articles, scientific equipment manuals, reports and multimedia

99931259 TAUSITUDNTIUNIUNIYIDINGY 3 (3-0-6)
ASEAN Cultures through the English Language
mdiuiauss eI mAmnnUssnaue oy Wislidlatuussa uas
nMmssAnlulssmaannUssate ey iudenisiieuiiiuniuwdange
Cultural knowledge of ASEAN countries essential for understanding of cultures

and ways of life in ASEAN countries through the English language

99940959 AwIudiontsdeans 3 (3-0-6)

Chinese for Communication

nils maya e nMaBsuszdulstloanaveyandu q s lensal
AENY dudu Lﬁ@ﬂﬁiﬁaaﬁi%uﬁugﬂu

Listening, speaking, reading, writing for short sentences and passages together

with grammar, vocabulary, expressions for basic communication

99941259 MwnuNsiionsieans 3 (3-0-6)

Khmer for Communication

nsils NsuA 5o ﬂ’]iL%EJU‘S%&WU%IEJF]L@%E]HLQV]%U 6‘] shuvie hennsal
AFNI dau Lﬁam'ﬁ?iams%uﬁugm

Listening, speaking, reading, writing for short sentences and passages together
with grammar, vocabulary, expressions for basic communication
1.2) nguivdndnualuazaanndiavadiayswi Lidesndn 4 wideia
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Thaaniseulitasndn 4 wdqefn 310 4 18997 fesalull

QGHEE U EAGHEREIH
41530359  Ininguilenunndin 2 (2-0-4)
Psychology for the Quality of Life
noufuazndnmenadninefdtussaumAvesnud nisuaunsBouiuay
fhevesmsdany Msasduiusn AUy sULUUMIALELTIR MIUTui warmsiamunaunw
I
Psychological theories and principles of human nature, the process of learning and
socialization, human relationship, life styles, adjustment and development of the quality of
life

nguIYIINeAERsiuAtinAIEns
73110159  VinweAiakavgunInissu 2 (2-0-4)

Life Skill and Adolescent Health

ALY WuAn anumsaiiasdadefifedestuaunmisiu inuedin yadnnm
FUANVNANAYDITLTU LAZNITATIAETUNGANTTUNILNA NMTINUNUTINA UGN UV 1LAT AR
naLiles

Definition, concept, situation and factors related to adolescent, health, life skill,
personality, sexual health and health promotion for sexual health behavior, life planning based

on the philosophy of sufficiency economy

83021759 WENULAZALINEEUN 1IN 2 (2-0-4)

Marine Energy and Environment

wiasidinveminensndnuiiefuiuiimmeauazaneenuduiuses
W TLLAZ AN BN INZLERDNIASITIN HansEnUYaINIsNg1usodLInde
MseydnEndsnuLaznsiansauinden waluladndsnunauunazndsnumadeniiiendes
FUNSNEINTNIMZLE U NEWUIINARY NEIIUIINANTIE gNSANANTULAY
ulguigaundsuvesuszivalng

Marine and coastal energy sources; relationship between energy and
environment in livelihood context; impacts of energy utilization on the environment; energy
conservation and environmental management; alternative energy from marine resource e.g.

tidal and wave energy, algae biofuel; energy policy and strategy of Thailand
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85111059 nseanfdsmeLiienmnndis 2 (1-2-3)

Exercise for Quality of Life

awd anandila wazanunszmiiniAeatunisesnidnefiduiusiv
AN MPAn Msoenmdineifiogunm sssuvAvesnuedluniseenidineuaznisidonfanssy
n1seeniaIne Awilneg Awaina WauinmsdsnuuasnsasaasungAnssuda
fomngau mwwaynsdeanseumnedunseandidnisuazin dladnmn AITITUIILTTTY
AUTINNIN AUATTIIINIBLardala Mseeniidimeiiaenduasnzandmiuauintauw
annsathlUlgluddinusedniu

Knowledge, understanding and awareness about exercise and its relation to
quality of life; the nature of our body and exercise for promotion of health; principle of
choosing exercise activities; a study of Thai as well as international sports; the practice of
social and appropriate behaviors; terminology commonly used for communication in
exercise and sports; sportsmanship and ethics in sports; Physical and mental fitness; safety in
exercise and sports; application of knowledge and understanding in exercise into everyday
life

1.3) nguvvinwedInuazanusuiinvousadennuasdaindon Lideandt 7 wiiein
ThdenFeuliidesndt 7 wilefn 29 9 9187391 Assialull

NEUIYINYBEAENS

25010559  uyudiuensesITy 3 (3-0-6)

Humans and Civilization

Qidayeyveyudlun1sdnseuuding 1Asygna wasn1skiled MUANINLINGDUNNY
53319 LLazi’wuﬁsimaaum'a3qﬁmﬂﬁﬁwaﬁamsa%waﬁiﬁmiaﬁﬁuﬁgﬂuaﬁm U990 uazeunn

Human wisdom in organizing social, economic, and political systems in
accordance with the natural environment and culture of a particular region which affected

the creation of civilizations in the past, present, and future

26510959  WYWEMAASIENYIINIT 3 (3-0-6)

Integrated Humanities

ANTIUALANANYDITIN AnSuarmiing AmdiaznsuamAIIg sAning
LaznNsLdvaNg @mﬁﬁiuLLazﬁsJﬁiiuLﬁaﬁmmmuwmazﬁmm

Reality and Value of life, Rights and Duty, Knowledge and the pursuit of
knowledge, Critical thinking and Reasoning, Virtue and Ethics for developing oneself and

society

nguIvIHIANAENS
24110159 NI IUNTANLTUTIR AT N1TUSTUSN 3 (3-0-6)
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Psychology for Living and Adjustment

LNPLARKAENEANSIR IR ensual yadnaw usegsla
mM3Feus 1nad maidilasues madlagdu msadediiusamm nsldinswiugdu finwenis
widm elilunsdiiudinwasmsuiuideaniunsaifiudsunlamsdany

Concepts and theories on emotion, personality, motivation, learning, attitude,
self-understanding, understanding others, relationship establishment, living with others,
problem solving skills for the daily living and self-adjustment in the dynamic social

circumstances

25710259  Aswgmansludinusziniu 2 (2-0-4)
Economics of Everyday Life
LLmﬁmLLawé’ﬂmnﬁaaﬁulumi@i’%ﬁuﬁaﬂiimmqmwgﬁ%aqé’aﬂmﬁgamwamﬂ

WazanAA QuasA guMIU NIsHARLaYAUUNTHER S18laUsEInIR N1TRNLAENTERIANT Rule

RuRA N13ARITTUIA N3ANTENINUSENA LUIARLATHERANBLIEY N1FUMLIANNILATYFANEATUT

Uszgnanudinusednriulusueng 9 vesuyud
Concepts and basic principles of economic activities in both micro and macro

aspects of economics, concepts of demand and supply, production and costs of production,

national income, money and banking, inflation and deflation, public finance, international
trade, the concepts of economic self-sufficiency, and the application of economic
perception on everyday life in general

40240359 nAnATYgNINBLiesiunITimLIEIAY 2 (2-0-9)

Sufficiency Economy and Social Development

AUNLNEY YANNTT WA AWEIARY wuINIUHUR wazmuduiusve
NANLATYFNINDLNEIADN1THAIUIAUDAZFIAY TATINITANULUINTZIIVASLATEEAINBLNENTUNTT
Waundsns waznsUszendmnuivemdniasugianeiisaiionswmundeny

Definition, principles, concepts, significance, operational guidelines, and
relationship between concept of sufficiency of economy and self and social development,
royal initiative sufficiency economy and social development, and application of knowledge

to improve the quality of life

40240459 Imonanfioniswaundany 2 (2-0-4)

Volunteer Spirit for Social Development

ANUYINY AINTIHN JUBUUAINTIUIRDEN luUTTINA LagseUsEng 3433
NMSANEUNITAINTTH NAlNIUNITTEANINDIE@IENITN Lavas19ANNEINAA N15ASIUIRNTTY NS
35ua%9as3A lunsdalassnisinenan wedaudmslasinsiin newiulasinisiidenndeiunis
U msa"amﬁasifmgﬂéfaq wazpuseiiedlumsviianssuinena

Definition, activities, models of the volunteer spirit within and outside the

country, cycles of activity operation, mechanisms to mobilize volunteer members and
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promote solidarity, innovation, creativity of volunteer spirit project arrangement, techniques
to manage good projects focusing on particular projects relevant to planning, good

communication, and continuity of volunteer spirit activity operation

77037859 NsALIUTIRUUsETIALD LT UN U TS T 3 (3-0-6)

ASEAN Living through Culture

Samsssuiionsiniuialulssnanendouniuiay Samusssudununs
fufiatznisuans Mulssanssufiuninszanesaunanilugiinirendeu sadnvalsivesay
TuenBguanedmauiatiogiu melnujiRdatanssuieafiunsdniudislulssmauendeusie
mnuasyviinuardiinassaslususadiosifaunmussdnilneuazdnslan

The importance of ASEAN culture through musics, performances, and
literature overspreading in ASEAN and shared identities of people in ASEAN from the past
until the present. It offers students opportunities to practice organizing activities related to
the living of ASEAN people with awareness of good citizenship suitable for Thai society and

the world society

nguIYINeAERsiuAtinAIEns
30311159  wiirRssdluang 2 (2-0-4)

Miracle of molecules

mufiAnaiulianavesanseineg Adadufiaulanazgnuinunliludinuszdfu
o ayulns 915 1A3esd1019 81 WARSAiTEgUATW WERT L]
TuntaZou nenafnuazens Wewmas wasndsnumadon nandasuluedl siuderudasnsiely
mslduansasiuasnansenusedumindon

Knowledge of interesting molecules and daily materials consisting of herb,
food, cosmetics, medicine and health products, household products, plastic and rubber, fuel
and alternative energy, chemical nano-materials; safety of products used and its

environmental impact

L4

30610659 mmwmﬂwmamq%’sm‘wLLazmiau%’ﬂw 2 (2-0-4)
Biodiversity and Conservation
AnuvaINvangYesAsiTinuagiugnssy AlTindaudsiugnssy aruduiusue
FAnfuaandon mslivselovinnmineinssssund ity wiesiuvedle wagniseyindany

Y

nannvianey
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Biological diversity and heredity, genetically modified organisms (GMOs),
relationship between life and environment, utilization of natural resources, Thai traditional

knowledge and biodiversity conservation

1.4) ngudvUIANTINLETANNANES19ATIA Liteendn 4 winehn
TidenFeulidesndt 4 wilefin 2 5 9187991 Aesialull

NGUIVINYBFEAT
26510359  unudAUTinwen15An 2 (2-0-4)
Man and Thinking Skills
ANNYIY AMANYBINITAR F5n15AN MSTddyamimena wagn1sunvinge
mspnlUldiiietlostu wazuilamiludinusesiiu
Meaning and value of Thinking, Method of Thinking, Reasoning and
Application of Thinking Skills to prevent and solve the problems in daily life

42310359 NIRRT UUAUNTIAT IRy 2 (2-0-4)

Systems Thinking and Problem Analysis

ANNINe 1dNNNs ANudRRLArAIARBsT UL UBIAN U Beu nsAniild
TunszuunsAndessuy wsesdloraslunsdnnisanuda nsiesed anwnnsailiym nisdum
sUnuazA LS Yeslym Maideulesseminsamnfiuna MsadauNumIIRsNIARES
seuu Mathwannisnisfaitessuululdivananisnsie UssyndnisAndessuuiunsuidam
ANYULAIN)

Definition principle significance and systems thinking with learning
organization,understand systems thinking, systems thinking tools, analyse problems, search
for pattern and relations of problems, associate causes and effects, create causal loop
diagram, apply systems thinking to other subjects, adapt systems thinking for various

problem solving

nguIYINEAERsiuAtinA1ans
30110159 ANYTIUWIINITUNISINIAERS 2 (2-0-4)

Contemporary Scientific Innovation

vanNsLag v sUseivg Andu uinnssumdingimansiieadedu
FnUszdrTumesnumsinens msunme wisnu Fuwaedey gramnssy wmalulad wazannmdin
vosyd TnauiulfiAansAnuuiugunsineimans meysannisardmeinemanfiiield
Anszinsaifnufiintu anudnaseassalunsuilalandtammaneimanslndi was
pszvindsAudRgyvomsngdunslyan

Scientific basis of discovery, invention and innovation, emphasizing on
knowledge integration, case study analysis, creative thinking, problem solving and

intellectual property awareness
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30210159  adindAaviulan 2 (2-0-4)
Contemporary Mathematics
msmqLqumamsﬁuLﬁamwﬁ’%ﬁu%‘imuuﬁugmﬂ%’%mLﬂﬁ@gﬁﬁ]walﬂm

mMsiesgsiegadivana lngliisnsmeadamans eusznounisindula nsdn

wagnsuA e tuddauszr iulimnsauduepansaume
Financial planning for life under sufficiency economy, logical thinking by using

mathematical methods for decision-making, interpretation, and problem-solving in everyday

life suitable for information age

88510059 nMsRnwarnsuitamidanssnesiionsadauinnssu 2 (1-2-3)

Logical Thinking and Problem Solving for Innovation

winnssumemalladfiudsuutaan %’jumaumiﬁmt,azmmﬁﬂamL%amiﬂs g
AATUY NTUNUTaLA NMTRNKUUNTEUIUNITNITRATLMT NMITEURINY N15aT1aMNUNIN
audn wandymesnduliymdes wdeletivsassmsuitym

Technological innovation that change the world, process of logical thinking
and problem solving, problem analysis, data abstraction and representation, flowchart, mind

map, dividing main problems into sub problems, problem modeling tools
1.5) ngudvmaluladansauma 3 wiqein

88510159 AviudinuRIiasmelodi 3 (2-2-5)
Moving Forward in a Digital Society with ICT
welulafansaumauaynseansdmiudinudda nsszgndliinelulad

asauwAkaznsAeans maithdaaznislidona msdeansteyauarszuuiaiets Wauns

Uszgnduazn1susnmsuasediedumesiin seanauuazainuvasadslunislddumeside

nvneuaresInnAntumaluladasauna uunltduveamaluladansaumauaz msdoasly

DUAK
Information technology and communication for digital society, information

technology and communication applications, accessing and applying data, data

communication and computer networks, services and applications on the Internet, Internet
threats and safety, information technology law and ethics, information technology future

trends
2. RUINIVILRNIE lyitdaenin 99 #UwNA

2.1) Fvunu 51 “qena
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27310159 adamanfidesiusasunandadmiugsi 3 (3-0-6)

Elementary Mathematics and Calculus for Business

U NIIUIAIRNBUVBITTUVANNITANAIENS TanTutaznsvvesileidy
adimmanimsdudesy aondeiafion senievuiu mmena sunsu dndw Josas
pssneans aflnuazaraisoidlesuesilaidy eyiusvesilaiduiivadn eyfusvesilsitudegs
wazdleiduaoniafiu eyiusuazmstszgnd aumsvenduduiauasiduiain nmavnedian-
Agsgauaznismagey landlymawnan-gsan madeunsilasfionsanaineyius fleiduseld
Handusedneg feddumls Usiuslidndnuauaznisussynd Usiusilenduiivadn Usiusileidu
Wemasuarasn1siy Usiusfiazdiu Usiusdninunuwasnisussend uranaadmsugsnauas
QYEIS)

Real numbers; solving equations; functions and graphs; elementary
financial mathematics; simple interest; compound interest; annuity; series; proportion;
percentage; logic; limits and continuity of function; derivative of algebraic functions;
derivatives of exponential and logarithmic functions; derivatives and applications; tangent
and normal lines; minimum - maximum values and optimization problems; minimum-
maximum problems; curve sketching based on derivatives; revenue function; cost function;
profit function; indefinite integral and applications; integration of algebraic functions;
integration of exponential and logarithmic functions; integration by part; definite integral and

applications; calculus for business and finance

27312159 @lifgsng 3 (3-0-6)

Business Statistics

Usglevilvarinatadelayviniegsia dnvaevesdeyaniegsia 3803
Aususindeya mi‘imi’wﬁ%’a%aﬁmﬁu fulsduuarnsuaniaseuiaziluvesiiuusdy nns
Uszanauan mManageuanuigiudmiuUszunsniinguiazasingy minaaeulaauaid nns
AATINANULUTUTIU MTIATIEVaVEUTUS N1TIATIENNIT0A008RE I NELALITTY BYNTY
1A LauRl

Benefits of statistics for business problems; characteristics of business data;
ways of collecting data; descriptive statistics; random variables and their probability
distributions; estimation; hypothesis testing for population one and two group(s); chi-square
test; analysis of variance; correlation analysis; simple and multiple regression analysis; time

series data; index number

27410159 nsUQIN1IRY 3 (3-0-6)
Financial Accounting
WLNAANINNITURT NT2UIUNITHaTURDUNITIAYINUYT N153ATIZHTIBNIT AT

v = =

TuinUay® mswusen1siudaigduenyussnm dnvisunnass n1susulsedad nstatad M3

o
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v [

IRYITIBUNINITRY NTUYTNNEIAU FUnSnG REEU LazdIuIUIIVO9 NITEIUTIVITUNNNIT

a

—

U

Accounting concepts, procedure and step of preparing accounting; analyzing
of transaction; recording; posting to general ledger; preparing trial balance; adjusting entries;
closing entries; preparing financial statement; accounting for assets, liabilities and owner’s

equity; study of meaning and interpreting of items in financial statement

27411159 ATWEAIARSYaNIA 3 (3-0-6)

Microeconomics

vaninluveuasugaaniszdugania mafmunnalaggUasduazguyig g
IPATINTNGINT NYURNANTTULUTINA NUYNITHANLATAUNUNITHER ANYzIRIlATIATIVEN
AR AABATNYBINARlURARTITINTUTsTuasy saluaglsanysal

Principles of microeconomics; price setting by demand and supply; resource
allocation; theory of consumer behaviors; theory of production and cost of production;
various market structures; producer equilibrium in perfectly and imperfectly competitive

markets

27411259  iASWAIARSUNAIA 3 (3-0-6)

Macroeconomics

vanThllrenAsugmansszduimnnig Meldssned Jadeiinadenisimun
selduszanei n1suilag nisee msasu ulsuien1sdu ulsuiemsads anudesmstouas
iU Aandnsuaniudsuuarnstmusdasuandiou nsnenide MINAILLATYIND A
Ruiifouszuila N1593YALTALAZANURURIUNNAATYENY ABNITAT NTTINNGUNILATESNY

Principles of macroeconomics; national income; factors of national income
determination; consumption; saving; investment; monetary and fiscal policy; demand and
supply of money; foreign exchange market and exchange rate determination; interest rate;
development for stabilizing economy; inflation and deflation; economic growth and

fluctuation; balance of payment; economic aggregation

27412159 AWNNEEINT 3 (3-0-6)

Business Law

m;]mﬂEJLLWQLLﬁ%WWﬂjSUEjLﬁIEJ’JﬁU‘Lmﬂa ﬂ’lﬁmﬁgmﬁﬂiqﬁﬁﬁ] 13UsENOUNINTIY
yn3g3Ra MIToue lWmIng wte fBu Auseu S1ues $1th fadu asEITenTin AsENsu
ASNENT ningaunstayean ﬂgwmaﬁmmmﬂﬁim ﬂgwmaﬁu y ﬁLﬁaaﬁﬁaaﬁUﬂﬁiUixﬂauqiﬁ%

Civil and commercial law; individual law; business organizing law; business
transaction law; purchasing and selling law; rent property law; hire purchasing law; borrowing

law; guarantee law; mortgage law; pledge law; commercial note law; equity instruments
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law; bond instruments law; intellectual property law; consumer protection law; other laws

related to business engagement

27420259 msUnBdienisdnnis 3 (3-0-6)

Managementl Accounting

mnAnAEfUFIYUY STULRuNL MIlATEingAnssudunuiionsausunIs
AIUANNTIHER ANFNTUSTENINIRUNU-USIna-inls AunuuinsgIukasn1siaran1sUfuRMuY
3Lﬂi’]$ﬁf}\la(§hﬂ Q‘U‘U33&]’1mLLﬁ%ﬂ’ﬁﬂ’J‘Uﬂ@NU‘Ui%N’WﬂJ ﬂ’ﬁ%Lﬂi’]%ﬁLLﬁ%i’]EN’TumaLLEJﬂG]’]ﬂJ?i’JuQ’]‘L!ﬂ’ﬁ
PATIPIIUAWULALIUNTEUARUARN NTIATIENLAZUUAAIIMINEIUNMIRUTINALMATANITINNTS
aslelny

Concepts of cost; cost system; analyzing cost behavior for production control
planning; cost-volume-profit relationship; standard costs and performance measuring;
analyzing difference of cost; budget and budget controlling, analyzing and reporting each
work section; analyzing capital budget and statement of cash flow; analyzing and

interpreting financial statements and techniques of modern management

27422259  MsAEOINS 3 (3-0-6)

Taxation

vdninasitayISmsiaiiunBonsmuussanasuginsildediuliegdy mdEuls
yAnasIINA MERUlRYARa MBSy iy mEssAaans o1nsuanud Mdlsadou MEthge
Vioeit wazm@the ndhu y ﬁLﬁﬂﬁaqﬁ’U@ﬂﬁﬂiqiﬁﬂ mm%’uﬂmawamﬂﬂaLLazaaﬁﬂﬂiqiﬁﬂﬁia
danlunisidend

Taxation collection standards and methods regarding revenue code; personal
income tax; corporate income tax; value added tax (VAT); special business income tax;
revenue stamp; property tax; local maintenance tax; label tax; others taxes related to

business organization; social responsibility of individual and organizations for tax paying

27423159 NTIANITUALDIANT 3 (3-0-6)

Management and Organization

LWIAALUMENNTTIANTITTING NITINURY NMITTABIANT N1FIANTTNTNEINTUY Y
A M3derudy N33l nseuay mMsfndedoans nsadafiueny mevihenududi
Wusssuvesiuims uasdgmmsdsauuaziasugianinansenusonsdanisgsne

Concepts on principles of business management; planning; organizing;
human resource management; leadership; commanding; motivation; controlling;
communication; teamwork building; working by team; ethics of executive; social and

economic problems affected on business management

27423259  9385ITUNNGING 3 (3-0-6)
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Business Ethics
AUYINY WUIAA LaZANUEIANYTDIITYTITUNNGINT ANUTURAYBUYY

Y

osAnsgshasertidlfduds swgha dnn uavdawandon vansssnAvialunsdnnisesdns
5979 938593RsUIMTUALNINNY nénwMsAaLNTIAITeafUTTEsTIIMegIAe

Meaning, concept and importance of business ethics; corporate responsibility
towards stakeholders, economy, society and environment; corporate governance; code of
business conduct and ethics for management and employees; principles of Buddhism

relating to business ethics

27434159 msluduszneuns 3 (3-0-6)

Entrepreneurship

dnwazuazauantRveUszneunsiia ndnmsinnisgsiavuinidn suinnatauas
YUY mﬁm&gﬁﬁjﬁa N1SUTMITNITHEN NMTUTMTRUYU N15IANITNITRY N15TABIANT N3
71319 Uselemivesgsianwinin vuananuasvnalngjdessuuiasygia dnuugvasgsnalu
Uszinelney ITLIUTTUVBIINGIND NYYINYTIND NaﬂiBV]U“U@QﬁﬁﬁWiaaﬂLL?@%@@J N1E319AUAR
a¥1eassfifiaiinAnuAn3isuvenuLeg

Characteristics and qualification of good entrepreneur; principles of
management of small, medium and large scale of businesses; setting up business;
production management; capital management; financial management; organizing;
employment; benefit of small, medium and large scale businesses to economy system;
types of business in Thailand; ethics of businessman, business law; impact of business to

environment; encouraging creativity for oneself initiative

27444259 NMIIANISBINaYNG 3 (3-0-6)

Strategic Management

NSIANTSNANIUIANYDITINTLULUNBIVDINUITNTTLAUGY AILDYTEN
yoagshianelinisdsunasanmundouionielusazniouen nsiAsgy Qe 90
Aoy lanTd wavgUassAvedgsna nsimun A13Aa Tnguszasd wWivune wavuleuig N3
FEYNAENSIZAUAN 9 v83gsna maandunubidulusuuny nsrivauwazysziliung
iieligsAeussaimne insesleuazmeilalunisdnniadenagns Susssuvesuims
Tunsinn1sgsia

Management about future direction of business in perspective of
chief executive; survival of business under changing of both internal and external
environments; strengths, weaknesses, opportunities and threats analysis of
business; identifying mission, objective, goal and policy; formulating strategies of
business; strategy implementation; controlling and evaluation; tools and

techniques for strategic management; ethics of executive in business management
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27510159 NANNIINAIN 3 (3-0-6)

Principles of Marketing

ANUVINELAZANEIANYTDINITAAIAABEINY LATUFNILALHIAY wAnienfiu
msmaeadelvl wifinianiseann esUszneuTeImaIn NSKUIEILRAIR NSARLARETR
Uiy MIIEILTLEININNISAAIA ANNKIARENNINITARIA NYRANTIUEUTLNA dIuUsEauns
N159A1A ANNTUNATOULAZITETITNYDITNNITAAA

Definition and importance of marketing to businesses; the economy and the
society; concepts of modern marketing; marketing functions; elements of market structure;
market segmentation; market targeting; market positioning; marketing environment;

consumer behaveor; marketing mix; responsibility and ethics of marketers

27620159 NSRUGINT 3 (3-0-6)

Business Finance

mmiﬁﬁiﬂLﬁ'mﬁ'umaﬁ'@mamaﬁmaaﬁjﬁﬁ] ANIMKINSDUNIINITIRY VBN
Doy nsTiasginieniaiu NSUTMTAUNTNGVDITIND YaAIUBIRUAILIAT NMTIATIEN
Tasansaau msdamdunu fuyuiunuuaslnssaieiuuuessia myllesgieandeuay
NARBULYNIU mﬁmiwﬁqmﬁmnu WleueRutdunareegsia

General knowledge of financial management of business; financial
environment; basic financial theory; financial analysis; business asset management; time
value of money; capital budgeting; business financing; cost of capital and capital structure;,

risk and return analysis; break-even point analysis; dividend policy of business

27721359 N159ANITNITATUIY 3 (3-0-6)
Operations Management

unu Azt ivesn R luany N139ANITHALNNIAIVANNTANTUNU_NAENS
MUY M3denstaiing NM3IASIERIENITIULAESEULNY MIMIKUM ALY
L%ﬂﬁﬂﬂ’ﬁ’l’]\‘iLLE\IULLagﬂ’ﬁﬂ’JUﬂiﬂIﬂiﬂﬂTﬁ AN59DALUUNTZUIUNITALHUIUY mi%’mmsi’mqﬁmaz
AUAIAIVRD NITATUANANAIN FUKUUNITNEINTA]

Roles and functions of operations; management and controlling operation
processes ; strategy of operations; location selection; analysis of working methods and
systems; operation processes planning; techniques of planning and controlling ; operations
processes design; raw materials and inventory management; quality control; mathematical

model for application in operation management

27735259 ANY19INBFIND 3 (2-2-5)
Business English
VANN1S Waginwen1edenguluuunmniegsia msue nsils n1senu
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e wagiinwranuAndalingzd msldguuuuigndes msldnwiingsdu uazdaay
YBABNANTNGIND IVEElAnauN1gIna Usyifdiusm Juiinteminu Aanssunis
doans msils uaznsyaldneusmedminazduaiumagsia

The principles and skills of English in business context; speaking,
listening, reading, writing and critical thinking skills; correct form of business,
concise expression and clarity of content; corresponding letters, resumes
memorandums; communication, listening and speaking activities with business

vocabularies and idioms

2745359 AWDINYUEMNTUABUINUINTFIUNIWDING Y 3 (3-0-6)
English for Standardized Tests
dnuauznw Tnssadadeasu hensaluasfdngt doanuiidaneumndmsu
g1u dnwaigmsaunun unaunin wazdmafisinazungludeasuinmnasgiuntnsngy
Language patterns; test structures; grammar and vocabularies; reading
Excerpts; conversation styles, dialogues and statements commonly used in English

standardized tests

2.2) Jyuen Litlesndn 48 wqefn
NHUIYINIIAAIN

- JyenUeAu (N15na1n) 31 viiaena
27439159 NSASENANUNTONEIMTUIVITNAIUUINITTING 1(0-2-1)

Preparation for Careers in Business Administration

N19M38UAMIUNToURANAIUIITN NISHRAUIYATAAIN N15TANITO1TU
ANULASEA N19IRsUUTEIRdIUAILaENITdUN AU LUIAA sUnuuMslguLarn1sdIaUe
Tasens msldlusunsumeuiumes nsdoansnwdange

Career preparation for students, personality development, emotional and
stress management, resume writing and job interview; concept, technique in effective writing

and project presentation; computer application; English communication

27520259  woAnIIUEUILAA 3 (3-0-6)
Consumer Behavior
ANUNINELAZUNUINTBINGANTIUHUTIAATUASUTUIINISRan Jadeniglunas

Hadumoueniiiidvswarenginssuguilaa uuudrasmgdnssuguilan nsvurumsiadulateves

HUSLNA
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Meaning and roles of consumer behavior in marketing management; internal
and external factors influencing consumer behavior; consumer behavior models; consumer

purchasing decision process

27520359 N139ANITNTIAUAT 3 (3-0-6)

Brand Management

AMUNLIBUAZ AN IAYVDINTIAUAT NTATNATIAUAT NTUTMIRTIEUA TULARE
$92995TImERS U NsfvuadlmIsnsnan MsUFuAsunTALA nagnsnsaud ng
TaRANYDINTIAUAT A558UTTAUNTAT N TIAUA

Meaning and importance of brand; brand building; brand management
throughout product life cycle; market positioning; brand renovation; brand strategies; brand

equity measurement; ethics in branding

27520459 N139ANIINARAUTILAZIIAT 3 (3-0-6)

Product and Price Management

UNUIMYOINARAUINUAZIIATIUNITUIIITNITAAN APNFUNUSTZNINNEAAA 9
1A FBININITIATINUIY LAZNITARATUNITAAIN LWIANUARKTAAMI NAYNSNENANI N3
UINTEENAAS NI N13AIAUAEIULUIRNAN na1aldInNe N1919AMAUNNAR A9 2395739
wAnfe nsimuwdnsusiina a3usssulunisdanisudnsdue wnauAnwasndnnisiieadu
s Yadeiidesinnsanlunistmuasen Bnisdmuasen Wlsuiensieen ﬂaqwﬁﬂﬂiﬁzﬂﬁﬂﬁ
WSessauilunisiasan

Roles of product and price in marketing management; relationship among
product, price, place and promotion; product concepts; product strategies; product line
management; market segmentation, market target, market positioning; product life cycle;
new product development; ethics in product management; concepts and principles of
pricing; factors to consider when pricing; pricing methods; pricing policies; pricing strategies;

ethics in pricing

27532159 msﬁamﬁmimmml,wmﬁjﬁmms 3 (3-0-6)

Integrated Marketing Communication

ﬂ’J’]ZLIMZﬂEJLLaSﬂ’JWNﬁ’]ﬁQJﬂJENﬂ’]ﬁ?ia?ﬁiﬂﬁ(ﬂa']ﬂLLUUU\J?EU’]H']S druuszaunsaLasy
N13INAMN dauﬂazauma?ﬁaafm'ﬁmam duUszauMIALAsUNITUNY ﬂﬁ%‘u’mﬂ’lﬁﬁaﬁ’]ﬁﬂ’lﬁmﬁ’lﬂ na
qwémiﬁamimsmmm ﬂﬁq%éﬂ’ﬁﬁ%ﬁ%mﬂﬁ%’]ﬂ N15NUANTALESUNITRAN
N1SANUAIUYTZUN ﬂ’lﬁﬂi%l,ﬁuﬂ\laﬂ’]ﬁ%ﬁ@ ﬂ%&ﬁiimluﬂ’lﬁﬁaa’liﬂﬁiﬁa’]ﬂ

Meaning and importance of integrated marketing communication; marketing
promotion mix; marketing communication mix; sales promotion mix; marketing

communication process; marketing commmunication strategies; sales promotion strategies;
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promotional planning, budget allocation, media evaluation; ethics in marketing

communication

27532259 N159ANIINITVY 3 (3-0-6)

Sales Management

UNUIMLAZANEIAYTOINITUIUITNITVIY NM15UHUTLNNTUSIIINI15918 Wadla
N13U1Y ﬂ?i‘WEﬂﬂﬁﬂjﬂﬁﬁsU’]EJ ﬂ?ﬁﬁajﬂiﬂiﬂﬁ%’]ﬂﬂﬂﬁrﬂiﬂ’]i%’m ﬂ’]iﬁﬁﬁifﬂLLﬁSﬂ’]iﬁjﬂLa@ﬂWﬁﬂmu%’]U
YAANNMUBINLNUYIY NSHNDUTUNTNMUYIY nATANITVIEUAITENINNEINANUTIAY natla
N5UEAUATENINGINANUFUILNA WATANITVIENITUIANT NMSAIVUARANBULNUNTNATUIEY NS
ga%wﬁfﬂmuma N15UTRITOIUVANITVUNY ﬂ?i&g\‘iL{]WEJEWVUWEJ ﬂ?iﬂi%LﬁUNaLLagﬂ’]iﬂ’lUﬂM
R‘IiiﬁJ’]UiiﬂJﬁﬂsﬂ’mLLﬁ%E;I:U%M’ﬁﬂ’ﬁGUWEJ

Roles and importance of sales management; sales management planning;
selling techniques; sales forecasting; sales organizational structure; sales force recruitment
and selection, sales personality; sales force training; business to business (B2B) selling
techniques; business to consumer (B2C) selling techniques; services selling techniques; sales
force incentives; sales force motivation; area sales management; sales target, evaluation and
control; ethics in sales management
27532359 M1sIANTTNANENITUS 3 (3-0-6)

Customer Relationship Management

WNAR UnUm wazaudRgvesmsinnsgnénduiius waluladildlunsians
anAdNITLS 1995TInvegnAn NagNsNITIANITANAFUITLSIUMUNIAAIN BBANY WAENITUINIS

Concept, roles and importance of customer relationship management (CRM);

CRM technologies; customer life-cycle; CRM strategies in marketing, sales and services

27532459 N15I98NITNAN 3 (3-0-6)

Marketing Research

UNUINLAEANEIAYYBINITITENITAAIN Undetaya Uselnnuesuidenia
N13AAIA NIEVIUNTITENINITAAIN MIiruadanilunisvinide n1seenwuuwise nsguiden
F79879 N1FANMUAVUIAVDIAIDES 5%?17‘55133%%34”@1 NM50DALUULUUEDUANY NISLAUTIVTIN
foya melesziteya nsdsunenu nsaguna Teiausuus waznsiiausiiionisdindulays
nsaaa 93555NluNSYINITENTRana

Roles and importance of marketing research; sources of data; types of
marketing research; marketing research process; research problem; research design, sampling
methods, sample size calculation, survey methods; questionnaire design; data collection;
data analysis; report writing, conclusions, recommendations and presentation for marketing

decision; ethics in marketing research

27532559 NAVITLAZNITINHHUNITAAIN 3 (3-0-6)
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Marketing Strategy and Planning

UYWAY 27510159 ann1nan

Prerequsite: 27510159 Principles of Marketing

ﬂ’)?illﬁ’}ﬁﬁyLLﬁBU‘VlU’WIGU’eNﬂaQVIﬁ‘ﬂ’]iG]a’]W mﬁmeﬁamwmmé’aumduuaz
NYUBAN ﬂ'ﬁ%Lﬂi’]%ﬁi@ﬂ’]ﬁ%?ﬂﬂ’]i@ﬁ’]@ ﬂaq‘wémamsmmm ﬂ’l’mﬁﬂﬁiyLL@BU‘VlU’WlSU@ﬂﬂ’ﬁ’J’]\‘iLLNu
N1INAN Qmﬁﬂwmgﬁﬁmammummmm NITUIUNTITINNUNTIINTITNAAN ﬂ?i%Lﬂi’]%ﬁﬁﬂW‘Uﬂ?iﬂj
3303 MInensaleanvig MU e ez IngUseaidn1snatn n1siIuAIuUTEINN 113
AIUANLATUTTIIUHALUSLNTUNITAAIA N1TIATIBNNITAUNU ATUFITUNNNITAAIN

Importance and roles of marketing strategy; external and internal
environmental analysis; market opportunity analysis; marketing strategies; importance and
roles of marketing plan; good marketing plan characteristics; marketing planning process;
business situation analysis; sales forecasting; marketing goal and objective settings; budget
allocation; marketing program control and evaluation, return on investment analysis; ethics

in marketing

27549159 FUNUINIIAAN 3 (3-0-6)

Marketing Seminar

MsAneinsdineuazunauIBNsiunsatn Jadefifinansenusenis
’J’NLLNUﬂaEAVIﬁKﬂ”ﬁ@aWﬂ ﬂ’ﬁaLﬂﬁ’]%ﬁﬁﬂﬂﬁ%LL’J@éjEJlI‘V]’Nﬂ’]iWaWW ﬂ’]i%Lﬂﬁ?%ﬁﬂ?iLLﬁl‘U‘ﬂ@M%La%ﬂ’ﬁ
ﬁmﬁu”tamqmimmm

Analysis of marketing case studies and articles; factors impacting on strategic
marketing planning; marketing environmental analysis; analysis of problem solving and

decision making on marketing

27712159 msdanstadanduavigguniu 3 (3-0-6)

Logistics and Supply Chain Management

wannswan1saiiunisvedladaindluningsfanazanaivnisy lgauniuuas
LWIAANITUTMISIERUNIL NsUseliuauaInsavesldaUnu msu'%mﬂ%iq‘dmuﬁ"ﬂaﬂ
arwdiiusuaskansynuransinnisladafnduarldgumudemienudng q aneluuae
ANBUDNDIANT

Principles of logistics; logistics operations in business and industry sectors;
supply chain and concepts of supply chain management; capability assessment of supply
chain; global supply chain management; relation between logistics and supply chain
management and its related functions; impacts of logistics and supply chain management on

associated parties

a = (74 1 1 a
- ¥ NLAaN (N19MAaIA) laitiosnan 17 wuenm
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Jananunsavaenisewivdeniuwrusivn desnin 17 wdiein wardeddanseulvnanig
Anw ¥RV INTANNUAUUTINTTSAYRE1ateevilesedn

27449259 NFANUAIUUTINTTINA 2 (0-6-3)

Practicum in Business Administration

AnuFtRnuiifedestuuimsgsialuaniulseneuns fuiudaludnnusal
toendn 200 Hlus

Working as an intern at a firm relating to business admistration for no less
than 200 hours

27449359  YURLARNATIAIUUINTGSAA 3 (3-0-6)

Selected Topics in Business Administration

LnAn waz/ v sUFTRMuaTonwhuuSmsssRsdmiumsifinawiuas
ANNTIWNEY TN TRRIANNARKazNSUS TANUesidnluauan

Contemporary concepts and/or practices in business administration for
enhancing of knowledge and skills including development for thought and working of

student in future

27449459 annafne 6 (0-18-9)
Cooperative Education
mMadeuimsujiinuiedesiuuimssriaaiieuninnuluaaiuusznouns s

liosnin 16 dUaii nsdavilassnuiildnnasiuaniuusenounis
Working as a cooperative education student at a firm relating to business

admistration for no less than 16 weeks; delivering a project agreed with the firm

27530559 N1TIANITVOININITANIINUY 3 (3-0-6)
Distribution Channel Management
UNUIMLAZAIUFIAYVDINITIANITVOININITINIIUNY UTELNNVDIYDINIINITAA

3191118 1A59a319009989N19N15IATIUIEY NAYNTTRININITIATINUIY NITOBNKUULTBINIY

ANMNFUNUTTLNINDINIINITINIINUIY NARAUI 51A1 LALAITEULEIUNITNAINYBINIINITIA

utnesEnIeUsEna 9385550lUN1SIANISTBINIINITIATINUNY
Roles and importance of channel management; types of marketing channels;

marketing channel structure; marketing channel strategies; marketing channel design;
relationship among marketing channel, product, price and promotion; international
marketing channel; ethics in marketing channel

(% (3

27530659 N3IANITAITUTTYIIUN 3 (3-0-6)



35

Packaging Management

LWIARALAZANNAIAYTBINITIANITNITUTIYIU AUFURUSTENINUTIRT U9 kaY
Atananfa nsaianuana1daldussadue anudAyveINITUTIRINANINIIRaIn Na
ENENNSUTTIN T NSEUIUNITERNUUULTIYAME dnnsiuguluniseankuuuTTSe N3
Fonldian asn ussafusiiiensvudiazdionn msussasusiiiedannden ngledsfuiady
NSUTIYNAN

Concepts and importance of packaging management; relationship between
package and product positioning; product differentiation through package; importance of
packaging in marketing;, packaging strategies; package design process, basic concepts in
package design, material selection; label; package for transportation and export;

environmental packaging; packaging laws and regulations

27532659 N1INAIARINDA 3 (3-0-6)

Digital Marketing

LUIRALATUNUINTDINITAAINATN0a Ustinnvounalulad wissflonde
wenndedululedvaiifeieadwasensedudodvne walulad wiesdle nIeuenndiadunis
N199A10 mim\iLLNUﬂaEJVIS‘Lﬁaa%Nﬂ’meLﬁLU%EJU%Nmil,l,sliﬂﬁﬂuu

Concepts and roles of digital marketing; types of social media technology,
tools or applications for brand leveraging; marketing technology, tools or applications;

strategic planning for competitive advantage

27532759 N139ANITN1TANUEN 3 (3-0-6)

Retail Management

UNUINLAL mmammﬁumﬂﬁﬁmmimimﬂaﬂ Usztann1sA1Uan NTzUIUNISAIT
UsmsmsfUan msidenvinadise n1seenuuuiudilan mimmimwmmuu‘wa waluladluy
N139AN1TA15AUAN N1SUSMITNSURTUaZNITEY ﬂaEmﬁm'i‘ui‘ﬁﬁ‘iﬂﬁ'ﬁ@]ammiﬂ’lﬂaﬂL‘Wiﬂai’]\‘i
A gUNIMsuYsdu mseuandiannsedng wwildunisdanmsmsauanadelu

Roles and importance of retaill management; types of retailers; retail
management process, store location, store design, human resource management,
technology of retail management, accounting and financial management; retail marketing
management strategies for competitive advantage; electronic retailing; trends in modern

retail management

27532859  NNIAANAEEIRNY 3 (3-0-6)
Elderly Marketing
AU YRINEIeNY tnailunisiansanauludateny ngfnssuguilnainduy

[
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AVUARUVUINARA T YBEEI078 dIUUTEaNNITNAIANENI UV NANTENUVBINITAG
é’ﬂﬂm@qqmq@iamsﬁ’]LﬁuﬂmﬁmmwamLLaszwgﬁﬁ] ﬁ&Jﬁﬁimmﬂmsmm@@qwm

Meaning of elderly; criteria for elders; consumer behavior of elders; elderly
product, market segmentation, market target, market positioning; marketing mix of elderly
products; impact of ageing population on marketing conducting and economy; ethics in

elderly marketing

27532959 MsmaInnIsviauiien 3 (3-0-6)

Tourism Marketing

AUNLIERAZAINEIR Y VOINTITAAIANITHe LTI JadeTfidinansenuse
qmammimmwiauﬁm USZINNU89N153ANI5V9TIE7 SnUazIanIZU89naInnIsioadiad
waaﬂiimasmméfaqmisuaaﬁﬂviauﬁm msﬁmumﬂaqwﬁ‘mamsmamLﬁamwiam,ﬁm drulszau
N19N1IRaINEIMSUNISTeafien nsvieudfisawuy MICE a3u5s5susazanusuinveunedauly
MInaInnIsviBaien

Meaning and importance of tourism marketing; factors impacting on tourism
industry; types of tourism management; tourism market characteristics; behaviors and needs
of tourists; tourism marketing strategies; tourism marketing mix; MICE tourism; ethics and

social responsibilities in tourism marketing

27533159 N1RANNNITLNYAT 3 (3-0-6)

Agricultural Marketing

LLmﬁmﬁugmLﬁ'mﬁuqsﬁamimwm HadufidsmansenusognamnIsunITnuns
UTTLNNTDINAINFUANNEAT ANBULLANIZVBINAIAFUANNEAT NEANTTUNITUTINAFUANEAT N3
Fansmsnanduiinuns nagnsniansmaa drulszaunIsnnInann MsaiisyaniuuAaun
NBAT N13ANEMAEN1TAUANTIAANISINEAT wudldugsAansneaslusuinn A385350waTA1Y
SuRnrURRdIRLlUNITNAINFUAILNYATNTTU

Basic concepts in agribusiness; factors impacting on agriculture industry; types
of agricultural market; agricultural market characteristics; agricultural product consumption
behavior; agricultural marketing management, marketing strategies, marketing mix, adding
value to agricultural products; wholesaling and retailing in agribusiness; trends in

agribusiness; ethics and social responsibilities in agricultural marketing

27543259 NINAIATTRINNUTEINA 3 (3-0-6)
International marketing
UNUINVDINITAAIATENINUTENA dNTNLINADUNINITAAIA LATIFS19UTEUINT
'MuﬁiiuLLazwqaﬂﬁmaq;:JU%ImiumafmzijUszmﬁ ﬂaqmémsmmmzijwimmLﬁaa%"m%’a
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LUTauNn1eIn1suesdy N1sAMuAdINYILANNIINIININTERINUIENA N15TANITHATNITAIVAY
nsnaInsEnInelsena n133nlasasneesans AsusTsulunsanliugsne

Roles of international marketing; market environment; population structure;
culture and consumer behavior in international market; international marketing strategies for
competitive advantage; international marketing mix; international marketing implementation
and monitoring; international organizational structure; ethics in international marketing
27543359 UsANSNINNIINITHAIALAZNITIN 3 (3-0-6)

Marketing Effectiveness and Measurement

ANUVIBLATAIINA ALY UBIN1TIAUTEENTAIMNNNTAAIA N1TIANITAIYUNIG
NITAAIAFDUANTENUNNNITRY NMFIAUTUIAUNANDULNUYDINANTTUNNAITAAIN LUIAAVDITATY
NAADULNUIINAITAINU milﬁimﬂmmiamum\imsmmmLLazwamsﬁ%ﬁumuﬁumqiﬁﬂu
NILUIUNITNITHAINLALNITRY

Meaning and importance of marketing effectiveness measurement;
measurement in marketing investment on financial impact, measurement on return achieved
by marketing activities, concept of return on investment (ROI); relationship between

marketing investment and business performance in the process of marketing and finance

27543459 N1INBINTAUINITVIBLAZAIUABINITVDINATN 3 (3-0-6)

Sales and Demand Forecasting

YT : 27312159 @dfigsna

Prerequisite: 27312159 Business Statistics

LLU’Jﬁﬂ‘ﬁu;ﬂ:’]u‘ZJax‘iﬂ'ﬁWEJ’]ﬂiﬂjﬂ’ﬁ‘U’]EJLLﬁ%ﬂ’J’]ﬂJéf@\‘iﬂ’]‘isﬂaﬂma’]ﬂ NILUIUNTNENTE
M58 Fnsmennsal anuRanaialunisnennsal deyadiltlunisweinsal msnennsalideTanm
LAZIBIRUNIN NMINEINTAITNTNTTIAT

Basic concepts in sales and demand forecasting; sales forecasting process;
sales forecasting methods; errors in sales forecasting; forecasting data; qualitative and

quantitative forecasting approaches; business cycle forecasting

27543559 NIAANNUINIG 3 (3-0-6)

Service Marketing

UNUIMLAEAMUEIAYTINITNAINUINIT UTLLANTDINITAAIAUTAIT NITHUSEIY
Aan N3LaNAAIAUNNNNEY KATNITANUARILUIUINITUINIT NMIANUANAYNSNITUTNIT UINTFIY
MM5U3N15 drudsraun1snaInuinis Medweun1suinig msdansasudyailunisuinis ns
Tas1gitafadiugnan n1sdnnismfeaseu n1siuuseiunisuInig nsiarinufianelagndn
N13ARIAFUINUTAIN NITUIMITOIANINITUINIG NAENSNITUIMISNITUINITSEAUlan waluladnis
JAN1INITUINIT BUILLNNITHAINUINIG

Roles and importance of service marketing; types of service marketing; market

segmentation, market target, market positioning; service marketing strategies; service
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standards; marketing mix in service business; service delivery; service commitment
management; analysis of customer opinions; complaint management; customer service
guarantee; customer satisfaction evaluation; relationship marketing; service organization
management; global service management strategy; technologies in service management;

trends in service marketing

NANIVINITLEUY
- Ay anUeAu (N58L) 31 MUY
27430359 N5V TITUNATS 3 (3-0-6)

Intermediate Accounting

UINIYN: 27410159 n15URyINIIRY

Prerequsite: 27410159 Financial Accounting

wdnmsuardsnistydiieiuduning WA wardnvendes Nssuun
Uszian ms¥uduaznsTayaduninduasniiau nsty@dmiunisdadaians maduduau ns
wiswarlsvanuliungidudives mawdsundasdiuvondives uazmstiszdayd nsuang
ﬁamiLLazmaLﬂmLmaﬁaaﬂaauﬁwé widusavdLresdweslusunsity

Principles and methods of accounting for assets, liability and equity;

Classification, recognition and measurement value of asset and liabilities; accounting for
establishing business, operating in business, distributing profits and losses to their owners,
change in equities and liquidation; presentation and disclosure of assets, liabilities and

equities on financial statements

27439159 NSWTEUAUNTBUEMTUINANAIUUINNTTINA 1(0-2-1)
Preparation for Careers in Business Administration
NSwWsENANUNTBNTENAIATITN MINAWIYATNAIN N15IANTBTUR]

AMULATER N1 TBUUIZIRAIUAILAZNITANNTYANIY LUNAR sUBUUNSWguLagNISULaUE

Tasems nsldlusunsumeufinmes nsdeansniudanguy
Career preparation for students, personality development, emotional and

stress management, resume writing and job interview; concept, technique in effective writing

and project presentation; computer application; English communication

27621159 AANANTTRULATATIATNISEY 3 (3-0-6)
Financial Market and Instrument
dnunzuarAUAAYUIRaIINTRULAYATIAN TN TR UATRE M INALATYEAY
TAsaa$1e 52U unum wagUssavenandsswewainduazaaianu ngseideu i q lunisih
vanmindiingaaanu audiiusszrismanafiuuaspaiavuivmhenuvesiziistes uleure
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NSUTNT NMIAIVAN LAZNTAUEIUARARULAZAAANY UTTLAN KAYANBAYYDINTIANTNINITHEY
nsaunaasusianmstulagldnmansmamaiu wnliunsdisuwamemannistuly
BUAR

Characteristics and importance of financial market and instruments to
economic development; structure, system, role and type of risk in money market and
capital market; regulation of company registration into capital market; relation of money
market and capital market with involved government sectors; policy in management,
controlling and promoting money market and capital market; types and characteristics of
financial instruments; financial economy sector development by using financial instruments;

trend of financial market change in the future

27623159 nsdansaude 3 (3-0-6)

Credit Management

mnudfgresmsdinnisaude néninasiuayiinsinsuilvdudessia ns
Ainsgit mssnaulalidudedmsulasinsusznneng wagdinisidenifiutu wihfuasnns
wimsulununlidude veuwsvesnislviaude fmunszoznalunmsiaudouasnsdugue
delraude WevienmsiFeniiubu mimmmmzﬁmmuqﬂwﬁ nsUFIIVETEy nmsUTulse
Tassasanil

Importance of credit management; regulation and consideration in credit
granting for business; credit granting for projects and collection types; function and operation
of the credit department; credit granting limitation; credit period and checking debtors
background; collection policies; controlling and following up debtors; non-performing loan

management; debt restructuring

27623259 NI5IANITNINNTUY 3 (3-0-6)

Financial Management

YIWAY: 27620159 N158UGIND

Prerequsite: 27620159 Business Finance

mnAnLarnguinsiansmamsiuiitinadonisindulananisiuresgsfauas
03AnT Alauazrisnisene q Mdlunsinnismanisiu meliseinisdamuasdnasstunu
NSINUALATIATIIRUYULAZAUNURUNY NTILHLLAZNTNEINTAININITRY N15Useiduga
TasamsuazAans ulsuemagsianiivinadensdadulalunsdansmmanisiuneldaniunsal
Fumnenariy

Conceptual and theoretical frameworks of financial management for financial
decision-making in the businesses and organizations; techniques and procedures and
practices for financial management; capital financing and allocating analysis; cost of capital

and capital structure; financial planning and forecasting; projects and businesses value
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appraisal; business policies affected on decision-making of financial management under

various situations

27632159 nankazuleuIenNITaImy 3 (3-0-6)

Principles and Policies of Investment

YIWAY: 27620159 N158UGIND

Prerequsite: 27620159 Business Finance

mnud R resmsamuiiiroszuuiATegha vanuazuleuensasly
Auning audsanazsaneuuuaINMsamu BBmsUsziiunakazyainsamu indesdlefldly
mslnszitafefiugiunaztdemedalunisamu msuimsnguaunindamu

Importance of investment to economic system; principles and policies of
investment in assets; risk and return of investment; ways of price and value appraisal of
investment; instruments for fundamental and technique factors analysis of investment;

securities portfolio management

27633359 nsAnwadululanisnisitiu 3 (3-0-6)

Financial Feasibility Study

YIWAY: 27620159 N158UGIND

Prerequsite: 27620159 Business Finance

Funeulunmsinrilasinisvesesdng nsdnwnrudululdmunsduiiduiusiu
NNTHAN ﬂ’]iU%W]i‘l/l%JWEﬂﬂim{HEj LAZNISHANYOIDIANS Lﬁuadnuﬁﬂw§uiﬂiQﬂﬁi N15AIANITH
NTELARUANTULAZNTELARUANTU N1TIATNUAITRY NMITIATIZAENTIEIUNIINITRY N1T
AMUIUNINANBURNUIINNTAINY ﬂ’]ﬁm‘iwﬁ@ﬂﬁmnu%aﬂﬂiﬂﬂ’ﬁ mmﬁuﬁﬂumiamu N3
Ainsgrinnudss MsUssiutladedu o Alnansenudelnsins waznsUsTiuRansENUYes
1ATINTHOANINLINGDUNNTINT

Steps of project preparation for organizations; financial feasibility study
related to marketing, human resource management; the production of organizations,
capital budgeting, cash out-flow and cash in-flow forecasting, conducting financial statement,
financial ratio analysis, return on investment calculation, break-even point analysis;
worthiness of investment; risk analysis; the assessment of other factors affecting on the

projects; the assessment of projects impacting business environment

27633459 NIIUHULALNNTAIVANNINITEUY 3 (3-0-6)
Financial Planning and Controlling
ANTILTDINITIANITNNNNTRU SUATHY WAZNITIATIZINUNITRY N1TIATIZA
foyanenisitunardoyaduiiisosdmiumsmamuminmsGuisszerdunarsrorem s
AMUAIBNITAIVANNINITRY MIIATIEvaIme Tavn wazimuawuiniawnludymninistu
3IHIVUTTUNTUTENBUDIANATUNITINUANULAENITAIVANNIINITRY



41

Overview of financial management, financial statement and financial statement
analysis; financial data and related data analysis for financial planning in short and long
term; determining ways of financial controlling; causes and problems analysis and
determining problem solving in finance; professional ethicsin financial planning and

controlling

27633559 NFIATIZATIBIIUNNAITRY 3 (3-0-6)

Financial Report Analysis

YIWAY: 27620159 N158UGIND

Prerequsite: 27620159 Business Finance

unAslumslinszsisunisiu mslfiadosdedinneiuazmsUsuiiudoya
nensiunazdeyaiiiiendes n1susziliugrdeuvesdoyauardedinuessunisiiu Mz
nszuafuaauasdoyalumnemgsUMIRY MsUsziusansenuvesnsltulouien sy unnsig
i

Concepts in analyzing financial statements; using instruments for analysis
and evaluation of financial data and related data; assessment of data weakness and
limitations of financial statements; cash flow statement analysis and notes of financial

statements; evaluation of using various accounting policies

27635159  N5IANNINNTRUTEMINUTEINA 3 (3-0-6)
International Financial Management
YINAWT : 27620159 N15HUGING
Prerequsite: 27620159 Business Finance
arudifosilumsdantsnmsiuiientsiiiiugsiaseninassmeauagadms
nensiuiiientos nalnnanauiissniunsiassmalas audssndmswaniudsuliuns il
wansEvUAUMIAIugIATEineUsmnA Tnsuimsanuidssivangan syUuMIRuTENing
Uszna nan1stseiiu feulviaueninseninsUssma wiasfunusevinaseimea fuyunay
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Basic knowledge on financial management for international business and
involved financial organization operation; mechanism of money exchange market and risk of
money exchange rate which affect on international business operation; suitable ways of risk
management; international financial system; balance of payment; international parity
conditions; source of international fund; international cost of capital and capital structure;
international financial instruments; law, rule and regulation of international business

operation

27649159 AUNUINTTIEY 3 (3-0-6)
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Seminar in Finance

UYWAY : 27620159 MTIANITNINNITREU

Prerequsite: 27620159 Financial Management

NFIATINNTAAN YL UNANUNITIVINTAUNTRY NM5HIANNINIMEuanld
yuunaddymiiety nsedussuanivdsuamuaduneldnmslimuugiesoinsdgaey
¥39IMYINITALUBN

Analysis of finance case studies and articles; bringing theoretical knowledge
for problem solving; discussion and opinions exchanging under the supervision of the

faculties or invited visitors
a = a (7 1 ] a
- Ayansaan (n1sWu)  Lidesnin 17 wUAN

Jananunsavaenisewivdeniuwrusivn desnin 17 ndiein wardeddanseuivnanig
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27449259 NSANUAIUUTINTTIAI 2 (0-6-3)
Practicum in Business Administration
AnufoRnuiifndesiuuimgsisluanudsznouns fdmudiludinauslsl

toendn 200 Halus
Working as an intern at a firm relating to business admistration for no less

than 200 hours

27449359  YUBLABNATIAUUIMTTIAA 3 (3-0-6)

Selected Topics in Business Administration

LnAn waz/ e sUFTRMuATM swuSvsgsRvd s umsfiuauSiay
AU TITINTRALIAINANLENTUR TR UYesldnlusuan

Contemporary concepts and/or practices in business administration for
enhancing of knowledge and skills including development for thought and working of

student in future

27449459 annafne 6 (0-18-9)
Cooperative Education
MsBeuimsuftRnuindesiuuimsssinatiouninanluaniuusznouns s

liiosnin 16 etk nsdavilassnuiildnnasiuaniuusznouns
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Working as a cooperative education student at a firm relating to business

admistration for no less than 16 weeks; delivering a project agreed with the firm

27630259  MSRuUAIUYAAR 3 (3-0-6)

Personal Finance

s dminemunsRululAa Y9918 UARS NMITINLNUNITTAMTIELA
anwaziidevesamuiarmslddgluusazdiaia n1sdnvieunstiudiuyana N158s N5
lupsasnsiu nisldiashnegrumngay n1sden1BuasnsaunBRulayanasssua N3
MUHUNTRUAMTUNTINBeMD1Y N1TUTMNITRUAMUEILYARALAZNSEBNNBINUAILYAAA

Setting financial target of personnel in various age; planning for generating
income; traits of personnel for investment and payment in different periods of time;
conducting personal financial statement; saving; investment in financial instruments; proper
credit usage; personal income tax payment and planning; financial planning for retirement;

personal investment management and personal fund selection

27631259 ﬂ?ﬁﬁ@lﬂ’ﬁﬁuﬂﬂ’1§W']ﬂj‘UEjLLagﬁi‘l’]ﬁJUﬂ’ﬁL3u 3 (3-0-6)

Commercial Bank and Financial Institution Management

TA59a519 SvUU W fagnsdansvassuImIdrd waranutunisiiu n1sdnm
Funu msuimsnuuleuignsUdesdudevessuiamndyd mssurinFuuaznslitug ssuums
WnUay@seninasuinsmded nsuwanieudunsidnsUseme nstmuasnsmenidouaznis
indoulnvesiuyuszninsUssmna in3esdleinsin Jymuazulovneifeiumsiifiunuyes
SUIATIRTELAZENITUNITRUY

Structures, systems, function and management of commercial bank and
financial institution; financing; management credit granting policy of commercial bank; taking
deposit and providing loan; clearing system during commercial banks; foreign money
exchange; interest rate determination and international fund flow; credit instruments;

obstacles and policies of commercial bank and financial institutions operation

27632259  NTIATIEUVANNSNEWALNITUTMINGUNSNNI N AU 3 (3-0-6)
Securities Analysis and Securities Portfolio Management
YINAYT: 27620159 N15RUTIND
Prerequsite: 27620159 Business Finance
nsnzindnnindiionsamu maliesgidadefuguuasmsinseinig
wadle dnuairremdnning nansuLuLaYAALABY LA uARFuMIasUlunguvdnning
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Securities analysis for investment; fundamental analysis and technical
analysis; characteristics of security; risk and return; concept of securities portfolio
management; evaluating of risk and return on securities portfolio; capital market and
financial institutions; internal and external factors affecting on the values of securities

portfolio

27632359 2Py waznsIAsuil 3 (3-0-6)

Equity and Fixed Income Securities

YINIY1: 27620159 N15RUGINR

Prerequsite: 27620159 Business Finance

wmmmmmmmwmmuLLasmwmswf anwaly Usean unum ‘1/1‘13’1‘1‘71' 27g %aﬂl’]
JagUu msUsziliugan nsaamnu LLasmmmawaﬁmwmmuuazmwmwﬁ ngtetaduuazans
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Roles of equity and fixed income security market; characteristics, types, roles,
functions, maturity, present value, value appraisal, investment and secondary market of
equity and fixed income securities; regulations and rights of equity and fixed income

securities investors

27633659  manmsUseiuny 3 (3-0-6)

Principles of Insurance

5ﬂ@m3%@ﬂﬂ73lﬁ&ﬂﬁ&%’]ﬂﬁﬁﬁﬂ ﬂ?iU%ﬁ?ﬁﬂﬁ?NLéﬂx‘i mwﬁuawé’ﬂﬁugmmmmi
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Usgiude anandlaifeafumhsauiifeadedunsiiuguanisnlseiudy

Types of business risk; risk management; theory and base of insurance; life
insurance; different types of nonlife insurance; procedure and framework of insurance
business management; understanding of involved organizations with monitoring and

controlling the insurance company

27635259 moufimesUszgndiilon1sinnismisnsiu 3 (3-0-6)
Computer Application for Financial Management
msldlusunsudidagudmiunsdanisiunstu madasgiuasnsussdiuygan

AUNOBINNNITRY N15IRIINTILUNINITRY msasauuuiaeiiensdaduladiunisdu
Using software for financial management; value analyses and appraisals

under financial theories; preparing financial report; creating simulation model for making

decision



27642459
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NTIUYEUNT 3 (3-0-6)
Investment Banking

YNV 27620159 N15EUTINR

Prerequsite: 27620159 Business Finance

vanmswagnthiivesndivsuia msayadlituiansuazamuainniss

899U NIIMIVTINAINIT N3TeRINTT MsUTulassasieduyu n1susulassaiant msdusendn
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Principles and functions of investment bank; making value for

businesses and investors from joint venture, merger, acquisition, capital restructuring, dept

restructuring; process of conducting companies listed on the stock market; selecting or

developing financial instruments according to each business management; risk management;

ethics, integrity, and moral responsibility for investment banker

27642559

BUNUTNIINITRY 3 (3-0-6)

Financial Derivatives

YIWAY: 27620159 N158UGIND

Prerequsite: 27620159 Business Finance

UNUMIBIRAIAT IO NguiiiAsadesiunTiansoyius Ussianueseyitug

VMIN13RY BYRUEVINNITRUAUAISUIMSAUNITRY nMstesiupnudsawaznisiiaiilsvestn
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Roles of financial derivatives market; theories involved derivative

instruments; types of financial derivatives; financial derivatives with financial management;

preventing from risks and speculating investors

27643759

M3TANIAUAINIINISEY 3 (3-0-6)
Financial Risk Management

UYWAY 27620159 N158UGIND

Prerequsite: 27620159 Business Finance
ﬂ’J’mL?ilEJ\ﬂum’iﬁ’]LﬁHQﬁﬁ%LLazﬂ’J’IQJLéiJ\‘iWNﬂ’]'iL?iu AMNAAYVDINITUIIITAY
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Business risk and financial risk; importance of risk management; effect of risk
on company and financial institution; risk appraisal methods; risk diversification concept;

analysis of decision process and risk management; strategies and tools in risk management

27645359  NSRUAMIUTINRFWTUNIIE 3 (3-0-6)

Finance for Real Estate Business

YNV 27620159 N15EUTIAR

Prerequsite: 27620159 Business Finance

m’miﬁmG’Tuﬁmﬁ’uqﬁaaé’wﬁw%’ws? npsnefiienfiugsisedaniuming n1s
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Basic knowledge of real estate business; laws involved in real estate business;
financial management, risk and return assessment, project feasibility, financing of real estate

business; concepts and factors affected on price appraisal of real estate



